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For introductory coursesin advertising.
An accessible, well-written, and student-friendly approach to advertising.

Advertising tracks the changes in today’ s dynamic world of media and marketing
communication—as well as the implications of these changes to traditional
practice—and presents them to students through an accessible, well-written
approach. The Tenth edition highlights the increasing importance of consumers
asthedriving forcein today’ s advertising strategies, social media, and the
Internet evolution/revolution. It also includes an increased IMC and brand focus.

MyMarketingLab for Advertising is atotal learning package. MyMarketingLab is
an online homework, tutorial, and assessment program that truly engages
studentsin learning. It helps students better prepare for class, quizzes, and
exams—resulting in better performance in the course—and provides educators a
dynamic set of tools for gauging individual and class progress.

This program will provide a better teaching and learning experience—for you
and your students. Here' s how:

- Improve Resultswith MyMarketingL ab: MyMarketingLab delivers proven
results in helping students succeed and provides engaging experiences that
personalize learning.

- Increased Integrated Marketing Communication (IM C) Focus: The broader
focus of IMC in this edition includes all the various forms of marketing
communication—multi-platform, as well as multimedia— and the discussion is
embedded seamlessly throughout the book.

- Keep your Course Current and Relevant: New examples, exercises, and
research findings appear throughout the text.

Note: You are purchasing a standal one product; MyMarketinglL ab does not come
packaged with this content. If you would like to purchase both the physical text


http://mbooknom.men/go/best.php?id=0133547906
http://mbooknom.men/go/best.php?id=0133547906
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and MyMarketingL ab search for ISBN-10: 0133763536/I SBN-13:
9780133763539. That package includes ISBN-10: 0133506886/ SBN-13:
9780133506884 and | SBN-10: 0133575950/ SBN-13: 9780133575958.

MyMarketingLab is not a self-paced technology and should only be purchased
when required by an instructor.
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Editorial Review

About the Author

Sandra Moriarty teaches in the integrated marketing communi cations graduate program at the University of
Colorado, Boulder. Previously she taught in the department of advertising at Michigan State University and
at the University of Kansas. Moriarty has a'so owned her own advertising and public relations agency,
worked as a chief copywriter and public relations consultant and served as director of a university
publications program. She has authored six other books on marketing-related topics.

Tom Duncan is the director of the integrated marketing communications graduate program at the University
of Colorado, Boulder. Previously he taught advertising and marketing at Ball State University. During 15
years of working for companies such as Leo Burnett and Beatrice Foods, Tom has prepared and given
advertising presentations throughout the United States and in England, China, and Japan. He has conducted
seminars on advertising and marketing communications in Europe and the Far East.

Nancy Mitchell is associate professor of history at North Carolina State University.

Users Review

From reader reviews:
James Haney:

Do you have favorite book? If you have, what is your favorite's book? Book is very important thing for usto
learn everything in the world. Each guide has different aim or perhaps goal; it means that book has different
type. Some people sense enjoy to spend their a chance to read a book. They are reading whatever they get
because their hobby will be reading a book. Think about the person who don't like reading through a book?
Sometime, person feel need book if they found difficult problem or maybe exercise. Well, probably you
should have this Advertising & IMC: Principles and Practice, Student Va ue Edition (10th Edition).

Lorraine Bryant:

Book isto be different for each grade. Book for children right up until adult are different content. Asitis
known to us that book is very important for al of us. The book Advertising & IMC: Principles and Practice,
Student VValue Edition (10th Edition) had been making you to know about other know-how and of course you
can take more information. It is extremely advantages for you. The book Advertising & IMC: Principles and
Practice, Student Value Edition (10th Edition) is not only giving you more new information but also to
become your friend when you sense bored. Y ou can spend your own spend time to read your publication.

Try to make relationship with all the book Advertising & IMC: Principles and Practice, Student Vaue
Edition (10th Edition). Y ou never truly feel lose out for everything in the event you read some books.



Donna Feuerstein:

Spent a free time to be fun activity to perform! A lot of people spent their free time with their family, or all
their friends. Usually they undertaking activity like watching television, likely to beach, or picnic inside
park. They actually doing same task every week. Do you feel it? Do you need to something different to fill
your own free time/ holiday? Can be reading a book might be option to fill your free time/ holiday. The first
thing that you will ask may be what kinds of reserve that you should read. If you want to consider look for
book, may be the publication untitled Advertising & IMC: Principles and Practice, Student Value Edition
(10th Edition) can be fine book to read. May be it can be best activity to you.

Billy Doyle:

With this erawhich is the greater individual or who has ability in doing something more are more important
than other. Do you want to become certainly one of it? It isjust simple approach to have that. What you need
to doisjust spending your time not very much but quite enough to possess alook at some books. Among the
books in the top collection in your reading list is actually Advertising & IMC: Principles and Practice,
Student Vaue Edition (10th Edition). This book which is qualified as The Hungry Mountains can get you
closer in turning into precious person. By looking upward and review this guide you can get many
advantages.
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